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NATIONAL SOCIAL CARE RECRUITMENT CAMPAIGN 2007
“The partnerships you experience in social care add up to 

a more rewarding job all round”
Welcome to the second bulletin updating you on the campaign’s development.  We are pleased to report that many organisations are taking the opportunity to engage with the DH campaign team.  It has been encouraging to receive so much support with both tracking contacts,  and from local authorities agreeing to signpost jobseekers to where they can find vacancies and opportunities locally.
We can now confirm that 7 March 2007, is the launch date for the new TV, radio and press advertising to encourage recruitment into social care.
As a reminder, the campaign aims to:

· raise awareness of and interest in the employment opportunities in the social care sector,

· encourage people to consider a career in social care, and 
· provide routes for people to find out about vacancies in their locality.
Campaign strategy

The TV ads will show social care workers working in partnership with the people for whom they provide care. The adverts will be shown on  the main independent terrestrial channels and satellite/cable television channels throughout March. 

We are working on three 30 second TV ads with 10 second cut-downs focusing on the following client groups:
1) A wheelchair bound person, enjoying activities in an outdoor setting with the support of his/her social care worker.
2) An elderly lady, being supported in her home by her care worker.
3) A young man with learning difficulties travelling along the route he will be using when he starts his new job.  His care worker accompanies him.
These scenarios were chosen following research with focus groups of potential recruits and existing workers. The adverts are designed to demonstrate the diversity of client groups social care staff interact with, and provide a platform to communicate messages about mutual benefit.
The radio & press advertisements build on the TV scenarios.
Final clearance of the advertisements by ministers will take place during February

Public Relations strategy

We are pleased to announce that, following a competitive process, Munro & Forster (M&F) have been successful in winning the contract to support this campaign. The aim of the PR element of the campaign is to:

· generate positive media coverage about careers and opportunities in social care,

· increase the likelihood of target audiences making this career choice, and

· supporting stakeholders to get the maximum benefit from the campaign

M&F will be working with regional contacts and stakeholder organisations in raising the profile of the campaign with the local recruitment market. Further updates will appear on www.socialworkandcare.co.uk.
Engaging employers - Evaluation
The media schedules [radio & press] are now posted on the social care careers website, and we hope you will use them to plan your recruitment at the same time. Due to the way TV advertising is purchased, the actual spot times for this will not be available until shortly before campaign launch.
We know that two thirds of the social care workforce are employed by the private and voluntary sector (some 30,000 employers) and because of the difficulty in communicating directly with so many employers we are looking to local authorities to signpost jobseekers and help them find vacancies not only in their organisations, but all opportunities in social care locally.
A number of local authorities have already agreed to support the campaign by acting as local information contacts for vacancies and career opportunities. We are also delighted by the interest from the independent sector in helping with the wider evaluation of the campaign which will involve tracking the number of enquiries about work and training which will help us to measure if the campaign is making a difference and raising awareness of social care work.
Local Recruitment Activity

Did you know that www.socialworkandcare.co.uk can offer you a great publicity opportunity?  Just let us know about the activity you are planning and we will tell enquirers “What’s On” in their local area.  
To make this happen, please email socialcarerecruitment@dh.gsi.gov.uk with details of your event, the date, time, venue (full address and contact) and we will post it on our website, at the same time, informing callers who live in your area.
Website & Publicity Material

We are developing a more informative social care careers website.  Our aim is to provide additional information to that which enquirers receive in the career booklets.  Information about career progression, learning opportunities and local recruitment activity/events are all planned
Campaign resources and toolkits will be available free of charge to order and download. 

Many organisations have been asking for the new publicity material but the advertising designs need to be developed first and these will inform the look of the career booklet, etc.  We anticipate new material will be available from the first week in March.  
We hope this second bulletin has provided you with sufficient information to progress your recruitment strategy and welcome your feedback and any queries you may have about the campaign. Please contact:
socialcarerecruitment@dh.gsi.gov.uk
A copy of this and future bulletins will be available on the Social Care Careers website at: www.socialworkandcare.co.uk
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